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By Associated Press
The Supreme Court has refused to take up a Bos-

ton University student’s constitutional challenge to a 
$675,000 penalty for illegally downloading 30 songs and 
sharing them on the Internet.

The high court on Monday refused to hear an appeal 
from Joel Tenenbaum, of 
Providence, R.I., who was 
successfully sued by the Re-
cording Industry Associa-
tion of America for illegally 
sharing music on peer-to-
peer networks. In 2009, a 
jury ordered Tenenbaum 
to pay $675,000, or $22,500 
for each song he illegally 
downloaded and shared.

A federal judge called 
that unconstitutionally 
excessive, but the 1st U.S. 
Circuit Court of Appeals 
in Boston reinstated the 
penalty at the request of 
Sony BMG Music Enter-
tainment, Warner Broth-
ers Records Inc. and other 
record labels represented 
by the RIAA.

The judge will have a new opportunity to look at the 
case and could again order the penalty reduced, using 
different legal reasoning.

Chief Justice John Roberts and Justice Stephen Breyer 
did not participate in the high court’s consideration of 
the case.
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Performances by Chris 

Brown, Usher and Justin 

Bieber generated the most 

Twitter activity and Bieber 

was the most tweeted per-

former during the broad-

cast of Sunday night’s 

Billboard Music Awards. 

Adele and LMFAO were 

the night’s big winners. 

Performances tend to 

generate the most online 

commentary and Sunday 

night’s performances were 

no different. The five-min-

ute period that included 

Brown’s performance 

of “Turn Up The Music” 

generated 27,713 tweets 

that included the #BBMA, 

#billboardawards or simi-

lar hashtags or keywords, 

according to data provided 

by Simply Measured. Justin 

Bieber’s win for “Social 

Artist of the Year” had 

the second-most Twit-

ter activity while his per-

formance of “Boyfriend” 

elicited the third-most 

activity, according to Sim-

ply Measured.

But analysis provided 

by Bluefin Labs indicates 

Usher’s performance was 

the busiest social media 

moment of the broadcast, 

followed by Lil Wayne’s 

win for Top Male Artist, 

Chris Brown’s performance 

of “Turn Up The Music,” 

Katy Perry’s performance 

of “Wide Awake” and Jor-

dan Sparks’ performance 

of “I Will Always Love You” 

in tribute to the late Whit-

ney Houston.              

              >>Cont. on page 3
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Supreme Court Refuses To Hear Tenenbaum’s Appeal 
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business matters
A daily column of opinion, news and analysis by senior business analyst Glenn Peoples••••

By Acting More Like 
Radio, Pandora Can 
Sell Advertising

Pandora Media will become a 
successful Internet radio service by 
acting more and more like a radio 
company. In order to be a radio 
company, you need to use metrics 
common in the radio business. 
In order to sell radio advertising, 
a company needs measurements 
familiar to ad buyers.

As of last week, Pandora is being 
measured by Triton Digital on both 
a national and a local level. Tri-
ton’s data say Pandora is the big-
gest radio network in the 18 to 49 
demographic with a cumulative 
audience, or cume, of 23.87 mil-
lion (which is slightly bigger than 
Premiere Radio Network’s Young 
Inf luencers Network of 23.7 mil-
lion in March, according to Arbi-
tron). Pandora has a 71% share of 
Internet radio listening among the 
top 20 stations and networks in the 
U.S., according to Triton.

Edison Research previously han-
dled measurements of Pandora’s 
webcasting activity. Triton’s data is 
different mainly because it ref lects 
real-time measurements whereas 
Edison validated Pandora’s stream-
ing data.

Triton announced on May 10 it 
would start providing data on aver-

age quarter-hour ratings by mar-
ket. “This will allow subscribers the 
f lexibility to combine their off line 
and online audience into a credible 
total audience number while main-
taining the ability to position the 
attributes of either channel inde-
pendently,” the company explained 
in a press release. In other words, 
Triton’s measurements speak to 
advertising buyers in a familiar 
language.

Pandora chief revenue officer 
John Trimble tells Billboard.biz the 
Triton measurements “further vali-
dates our position” and is a “game-
changer” in how Pandora is viewed 
in the marketplace by brands and 
advertisers. Triton’s numbers pro-
vide a metric comparable to that of 
terrestrial radio even though Triton 
measures only Internet digital. Tri-
ton helps by establishing a solution 
that works for both terrestrial and 
Internet radio.

“It really starts to provide a big 
opportunity to have that apple-to-
apple conversation,” says Trimble, 
adding that clients and advertising 
agencies have pushed for this ini-
tiative because they have a need for 
comparable data.

Expect these developments in 
webcasting measurements to be 
a topic during Pandora’s Wednes-
day afternoon earnings call for its 

first fiscal quarter ended April 30. 
The company has expanded its local 
and national ad sales teams and has 
been making a concerted effort to 
describe to analysts its long-term 
strategy for growing revenue by tak-
ing a chunk of the radio advertis-
ing market away from traditional 
broadcasters. 

Financial Times 
Calls Sony Music & 
Pictures Valuable, 
Underappreciated

The Financial Times has called 
on Sony to sells its entertainment 
assets - - sort of. Andrew Edge-
cliffe-Johnson argues that inves-
tors are undervaluing Sony Music 
and Sony Pictures by giving all of 
Sony a market capitalization of 
$14 billion. Based on recent prices 
fetched by Warner Music Group 
and EMI Music, and considering 
Sony Pictures’ revenue ($8 billion 
in 2011) and operating income 
($416 million), the two divisions 
“could bring in $10bn or more,” 
writes Edgecliffe-Johnson. Inside 
the large and diverse Sony Corp., 
however, the value of Sony’s music 
and film divisions are hidden and 
underappreciated.

The timing may not be right, 
however. Edgecliffe-Johnson con-
cludes Sony Music and Sony Pic-

tures probably aren’t going any-
where -- entertainment M&A has 
been slow and enter tainment 
companies have not fetched good 
prices when standing apart from 
their conglomerate owners. “But 
unless it can convince investors of 
their value or show rapid evidence 
of an electronics turnround, it 
should [sell the two divisions],” he 
concludes. “Even if head office has 
no use for the cash, investors might 
like it back.”

(Financial Times)

Hastings is Latest 
Company to Blame Low 
Earnings on New Music

Hastings’ music sales declined 
9.4% in the first fiscal quarter of 
2012. In its earnings release, the 
entertainment retailer blamed the 
decline in new and used CDs due 
to “a shift in sales to lower priced 
promotional product, along with a 
weaker slate of new release music 
during the current quarter.” The 
games category declined 21.3% and 
movies fell 3.7%. The company’s 
net income was $800,000, up from 
$400,000 in the prior-year-quarter.

(Press release) 

Go to Billboard.biz for the full 

story

http://www.CountryMusicSummit.com
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[In Brief]
Spotify to Launch in 
Australia and New 
Zealand Tuesday

Spotify will launch in Australia 
and New Zealand Tuesday, giving 
the leading on-demand music service 
its first presence outside Europe and 
the United States and its 14th   and 
15th overall markets. The service’s 
catalog will have 16 million tracks in 
each country.

The company is in talks with Vir-
gin Mobile in Australia and Vodafone 
in New Zealand to bundle the ser-
vice with mobile plans, according to 
a report at the Australian. For Aus-
tralians who opt for the free, advertis-
ing-based service, Spotify has signed 
up such brands as Commonwealth 
Bank, Carlton United Brewers, Mc-
Donald’s and Triple J, according to 
the Australian.

Spotify users in each of the two 
countries will get a desktop app not 
available elsewhere. Triple J, a nation-
ally networked radio station, is spon-
soring the Triple J app in Australia. 
According to the press release, the Tri-
ple J app “will showcase new tracks 
on Triple J Hitlist, featured albums…
include past Hottest 100 countdowns” 
and feature music news. New Zea-
land Spotify users will get access to 
the NZ Top 40 app that will show-
case the weekly Official New Zealand 

music charts.
 Spotify won’t have Australia to 

itself. Rdio launched there in Janu-
ary. Deezer and Mog (through a part-
nership with Telstra) did so in April. 
Three other music streaming services 
launched in 2011: Sony’s Music Un-
limited, JB Hi Fi NOW and Sumsung 
Music Hub.

But Australia is a logical place for 
the service to expand. The country 
is the sixth-largest music market in 
the world by revenue, according to 
the IFPI, just behind France at #5 
and ahead of Canada at #7. Austra-
lia’s music sales grew 5.7% in 2011. 
Digital accounted for 38% of recorded 
music revenue and grew 51.2%.

Although the country has only 21.8 
million people, Australians are big 
spenders: the country’s $21.80 music 
revenue per capita ranks behind that 
of Japan ($32.30), Norway ($24.50) 
and the U.K. ($22.90) but ahead of 
Germany ($18.1), France ($15.30), 
the Netherlands ($14.30), the U.S. 
($14.00) and Ireland ($11.20).

New Zealand is the world’s 30th 
largest recorded music market and 
ranks #26 in digital revenue. Per-
capita recorded music revenue in 
the country of 4.3 million is $13.10, 
just below that of the U.S. ($14.00), 
according to the IFPI.

Not many music subscription ser-

vices already operate in New Zealand, 
however. Rdio, Sony’s Music Unlim-
ited, Rara.com are the three paid sub-
scription services in the country. 
New Zealand consumers have more 
options for digital downloads, such 
as iTunes, Flybuys Music, Telecom 
Music Store and Marsbeck Digital.

–Glenn Peoples, Nashville

Pearl Jam to Headline 
Jay-Z’s Made in America 
Festival

Pearl Jam will be joining Jay-Z at 
the Made in America Music Festival.

The rockers will headline one 
night of the Philadelphia event, set 
for Sept. 1 and 2 at Benjamin Frank-
lin Parkway in Fairmount Park.

Jay-Z is curating the Budweiser-
sponsored fest as well as headlining 
himself. Other artists on the bill so 
far include indie acts Passion Pit -- a 
band who Jay-Z gave a shout-out to at 
his 2010 Coachella gig -- and Dirty 
Projectors.

The festival may also play host to a 
long-awaited R&B comeback. There 
are varying reports as to whether 
D’Angelo will perform at the event, 
but Billboard understands that he is 
confirmed to appear.

Tickets for Made in America go on 
sale on Wednesday at 10 a.m. EDT. 
The festival is expected to include 28 

acts overall.
“You know me -- I love the show 

of it,” Jay-Z told Billboard last week. 
“I will reveal them in time and we’ll 
do some silly things that no one un-
derstands and they’ll figure it out.”

–David Greenwald, Los Angeles

>>Billboard Music 
Awards, cont. from 
page 1

Bluefin Labs measures Twitter and 
Facebook activity related to television 
shows.

Social commentary was predomi-
nantly female - 68% of activity came 
from females and just 32% came from 
males, according to Bluefin Labs. New 
York was by far the top market with 
13% of the tweets, according to Sim-
ply Measured. Atlanta, Los Angeles 
and Chicago all had 6% and Miami 
had 5%. 

Bieber had a 12% share of all Twit-
ter activity during the broadcast, ac-
cording to Simply Measured. Chris 
Brown had a 7% share of tweets and 
Katy Perry and Usher each had 4% 
of Twitter activity related to the cor-
responding hashtags. Below them 
were LMFAO (3%), Stevie Wonder 
(3%), Wiz Khalifa (3%), Jordan Sparks 
(2%), the Wanted (2%) and Carrie Un-
derwood (2%).

–Glenn Peoples, Nashville

Click Here or Visit:
www.billboard.biz/newsletter

to subscribe today!

Sign up for FREE Twice-
Weekly delivery of the

Billboard Top 40 Update

http://www.billboard.biz/newsletter


billboard.biz bulletin�p age 4 of 7

AEG Live Leads Bidding 
for UK’s HMV Live: 
Report

AEG Live is leading the race to ac-
quire HMV’s profitable live division, 
according to British newspaper the 
Daily Mail.

The Daily Mail reports that AEG 
Live has been granted preferred bid-
der status to purchase the HMV-owned 
Mama Group, which trades under the 
name HMV Live and comprises 13 
U.K. venues, including London’s HMV 
Hammersmith Apollo, HMV Forum, 
Jazz Café and the Garage venues, as 
well as the HMV Ritz in Manchester 
and HMV Institute in Birmingham. 
HMV’s live arm also has stakes in sev-
eral British festivals, including Global 
Gathering, High Voltage and London’s 
Love Box.

Sony Music and private-equity firm 
Oakley Capital are among the compa-
nies also believed to be bidding for the 
business, which posted half-year oper-
ating profits of £3.4 million for the 26-
week period ending October 29 2011, 
up from £1.5 million the previous year. 
According to HMV Group’s pre-close 
update, dated May 4 2012, total year-
end sales for HMV Live grew 5.4% in 
2011/12, although the company did not 
disclose financial figures. Full year 
results are expected to be announced 
late June.

HMV first announced that it was 
looking to sell its live division in De-

cember 2011 to service its £168 million 
($269.1 million) net debt. The sale is ex-
pected to net the embattled retailer be-
tween £60 million ($96.1 million) and 
£70 million ($112.1 million). When 
contacted by Billboard.biz, HMV de-
clined to comment; AEG Live did not 
respond to requests to comment.  

HMV Group completed its take-
over of London-based MAMA Group 
in January 2010, having entered into 
a joint partnership with the company 
the previous year. In addition to its 
13 U.K. venues and festival holdings, 
MAMA Group/HMV Live also encom-
passes an artist services division and 
several consumer operations, includ-
ing U.K. music magazine The Fly and 
sponsorship business Music and Media 
Solutions.

–Richard Smirke, London

Robi ‘Draco’ Rosa 
Signs With SESAC, 
Preparing New Album

Latin Grammy-winning singer/
songwriter/producer Robi ‘Draco’ 
Rosa, who also has a new album due 
later this year, has signed with SESAC, 
a spokesperson for the performing 
rights organization has announced.

News of the signing comes about a 
year after Rosa, 41, announced through 
his representatives, and later during 
television interviews, that he was being 
treated for stomach cancer (non-Hodg-
kin’s lymphoma).

Rosa, who was born on Long Island 
and raised in Puerto Rico, has had a 
long and successful career that started 
as a child when he was a member of 
the popular Puerto Rican boy band 
Menudo. In 1987 he left the group and 
moved to Rio de Janeiro where he fo-
cused on his writing.

He eventually returned to New York 
where he was a member of the alt-rock 
group Maggie’s Dream. In 1996 he re-
leased “Vagabundo,” which was re-
corded in England.

It is perhaps his 1999 collaboration 
with Ricky Martin that further estab-
lished Rosa as a hitmaker after co-writ-
ing and co-producing Livin’ La Vida 
Loca which was No. 1 for nine weeks 
on the Hot Latin Songs chart, accord-
ing to Nielsen SoundScan.

Rosa has also had several other 
top 10s on the same chart including 
“Maria” (No. 6), “Cup of Life” (No. 2), 
“Perdido Sin Ti” (No. 1), “She’s All I 
Ever Had” (No. 1 for three weeks) and 
“She Bangs” (No. 1 for one week).

Rosa also wrote Sisqo’s “Thong 
Song,” which went to No. 3 on the 
Billboard Hot 100 and No. 2 on Hot 
R&B/Hip-Hop Songs. Livin’ La Vida 
Loca was also No. 1 for five weeks on 
the same chart.

“Draco is a multifaceted talent 
who has had great success as an art-
ist, composer, producer and entrepre-
neur, “ said J. J. Cheng, Vice President 
of Writer and Publisher Relations at 

SESAC Latina, in a prepared statement. 
“He has an established reputation as a 
musical great.”

Rosa, an independent artist, re-
leased his second Spanish album, 
“Vino,” in October of 2008. His produc-
tion of Draco: Limited Collector’s Edi-
tion, included the “Teatro Live” DVD. 
“Teatro Live” led to two Latin Grammy 
nominations and one Latin Grammy 
win for best rock vocal performance.

In 2009 he released Amor Vincit 
Omnia (Love Conquers All), a collec-
tion of songs inf luenced by Puerto 
Rican folk music. That project led to 
a 2010 Grammy nomination for best 
Latin rock alternative album.

His most recent untitled (Sony) proj-
ect includes a duets album scheduled 
for release during the third quarter of 
2012, according to spokesperson for 
the artist.

The new project includes collabora-
tions with some of Latin music’s big-
gest names including Calle 13, Tego 
Calderón, Juan Luis Guerra, Ricky 
Martin, Juanes, Alejandro Sanz, Rubén 
Blades, Maná, José Feliciano, Enrique 
Bunbury, Andrés Calamaro, Marc An-
thony, Ednita Nazario, Shakira, Romeo 
and Mima.

Most recently, Rosa has performed 
with Guerra and Blades in a series of 
sold-out concerts at the José Miguel 
Agrelot Coliseum in San Juan, Puerto 
Rico.

–Richard Smirke, London

[In Brief]
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Tim McGraw Signs 
With Big Machine 
Records

There are a lot of places in 
Music City to come together 
on a deal. It could be a board-
room, an attorney’s office, 
or even the posh Palm Res-
taurant downtown. For Tim 
McGraw and Scott Borchetta, 
who announced Tim’s sign-
ing to the Big Machine label 
Monday morning, the agree-
ment happened at an unlikely 
place -- Nashville’s Greyhound 
Bus station. He told reporters 
that he had been there before.

“I came to Nashville 23 
years ago on a Greyhound 
Bus,” he recalls, adding that 
it was a momentous day in 
Music City history. “I remem-
ber that day because it was the 
day that Keith Whitley died,” 
he recalled. So, when it came 
time to seal the deal on the Big 
Machine deal, he could think 
of no better place.

“So, on May 9 of this year, 
I met with Scott at the Grey-
hound Bus Station in Nash-
ville. Once again, I felt that 
excitement of not knowing 
what was in the future. “

 The singer has already cut 
about twenty sides for his 
debut for the label, and he 

says the excitement is very 
much there. “It feels like we 
are riding a wave right now. 
We can’t wait for you to hear 
the new music,” he said, quip-
ping that, “You can still get a 
record deal and be over thirty 
years old in Nashville.”

Of his new label head, 
McGraw had deep words of 
praise. “Scott is one of the best 
music guys in this business. 
I’ve watched him for a while. 
He’s got passion, creativity. 
He loves music. He loves his 
artists. He’s the kind of guy I 
want to be in business with.”

The signing with Big Ma-
chine reunites McGraw with 
the Borchetta family. It was 
Scot t ’s father, Mike, who 
inked Tim to a deal with Curb 
over two decades ago. Starting 
with 1994’s “Indian Outlaw,” 
McGraw has scanned over 40 
million in U.S. Sales, and has 
placed 43 singles into the top 
ten on the Billboard singles 
chart, including “Better Than 
I Used To Be,” which is No. 7 
this week on the charts. The 
track appears on his f inal 
Curb disc, “Emotional Traf-
fic,” released in January.

The move might have come 
as a surprise to some, as many 
thought Tim would open his 

own label after his deal with 
Curb came to an end. He ad-
mitted that it did cross his 
mind, but the chance to work 
with one of Nashville’s most 
dynamic executives was too 
much to pass up. “I think the 
thing about talking with Scott 
and putting this deal together 
was having the freedom and 
the ability to all sorts of thing 
-- not only as an artist, but also 
for the fans. They will ben-
efit from this because they 
are going to get a lot of dif-
ferent music in a lot of differ-
ent ways.”

For his par t, Borchet ta 
can’t wait to start promoting 
the new music. “It’s going 
to be sooner than later. He’s 
twenty songs in to some of 
the most amazing music I’ve 
ever heard. It’s going to take 
a nation of millions to hold us 
back. It’s awesome to add Tim 
to the crew. He’s so excited 
and energized about what’s 
going on. It’s going to be an 
extraordinary partnership. 
We can’t wait to get started.”

Borchetta promises that 
McGraw’s success -- and hap-
piness will be a priority at Big 
Machine. “Tim McGraw is 
front and center here. With 
our artists, it’s about them - 

not about us. It’s about his vi-
sion and his partnership. He’s 
going to have a very defined 
say in how his music is pre-
sented, which he didn’t have 
at the end of his last deal.”

The day at the Greyhound 
station will forever be one 
that stands out in Borchet-
ta’s memory. “It wasn’t a per-
meditated event,” he told Bill-
board. “They had come back 
from vacation, and he called 
and said ‘This is what I want 
to do.’ So, Faith and the kids 
pop out,  and everybody is 
wearing t-shirts and jeans. It 
was just one of those magi-
cal moments. That’s the kind 
of creativity he’s bringing to 
us, and that’s the kind of cre-
ativity I encourage. He’s got 
a wild ass of a partner now, 
so he better be careful what 
he wishes for, because we’ll 
just do it.”

 For McGraw, it seems like 
a new beginning. “We’re just 
getting started. There’s a lot 
more ahead me than behind 
me. I look forward to doing 
this for another twenty years.”

–Chuck Dauphin, Nashville

Go to Billboard.biz for the full 

story

[In Brief]
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Keane Holds Off Tenacious D Atop UK Album 
Charts; Rita Ora Has No. 1 Single

Sunday’s new U.K. sales data from the Official Charts Company showed 
a second week atop the album chart for Keane’s “Strangeland” (Universal 
Isand) and on the singles survey for “R.I.P.” (Roc Nation/Columbia/Sony 
Music Entertainment) by Rita Ora featuring Tinie Tempah. The album top 
ten included debuts for Tenacious D, Ren Harvieu and Garbage.

With their fifth consecutive No. 1 on the album listing, Keane thus take their 
career total of weeks at the summit to 11. 2004’s “Hopes and Fears” notched 
a total of five weeks there, of which the first two were consecutive; “Under 
The Iron Sea” also spent two weeks at No. 1 2006, then “Perfect Symmetry” 
(2008) and the 2010 E.P. “Night Train” just one week apiece. “Strangeland” sold 
just under 20,000 to extend its reign last week, for a two-week total of 67,000.

With a No. 2 debut, “Rise of the Fenix” (Columbia/Sony Music Entertain-
ment) is easily Tenacious D’s highest chart performance in the U.K. to date. 
Jack Black and Kyle Gass’ comedy-rock band reached No. 38 with their 2002 
debut, and No. 10 with the 2006 follow-up “The Pick of Destiny.” The new set 
debuted with just under 16,000 sales, according to the OCC.

With Emeli Sandé’s “Our Version of Events” (Virgin/EMI) down 2-3 and 
Adele’s “21” (XL Recordings) steady at No. 4, there was a strong No. 5 debut 
for  Harvieu’s first album “Through The Night” (Universal Island), which 
comes ahead of any significant singles chart action for the emerging Man-
chester vocalist. Her Island labelmate Ben Howard also posts an excellent 
week, climbing 21-6 with his debut set “Every Kingdom.” Howard, born in 
west London, signed to Island last year and charted at No. 7 with the album 
last year, but this is its first return to the top ten. The single “Only Love” 
makes its top 75 debut at No. 37 this week.

Gotye’s “Making Mirrors” (Universal Island) climbed again, 8-7, with Ed 
Sheeran’s “+” (Asylum/Warner Music) up 11-8 and Rebecca Ferguson down 6-9 
with “Heaven” (RCA/Sony Music Entertainment). Garbage made a No. 10 start 
with “Not Your Kind of People” (Stun Volume), their fifth consecutive top ten 
studio album (although the 20007 compilation “Absolute” peaked at No. 11).

Also new in the top 20 were “Bloom” (Bella Union) by Beach House at No. 
15 and the “Glee” Cast’s “Graduation Album” (Epic/Sony Music Entertain-
ment) at No. 17. On the compilation chart, “Now That’s What I Call Music 81” 
(EMI TV/Universal Music TV) leads the way for a seventh week. 

Rita Ora’s “R.I.P.” rules the singles market with 57,000 new sales, less than 

1,000 units ahead of a 5-2 rebound for “We Are Young” (Fueled By Ramen) 
by fun. featuring Janelle Monae. Carly Rae Jepsen’s former No. 1 “Call Me 
Maybe” (Interscope/Universal) held at No. 3. There was an 8-6 climb for Ri-
hanna’s “Where Have You Been” (Def Jam/Universal) and new entries for pop 
girl band the Saturdays’ “30 Days” (Polydor/Universal) at No. 7 and “Oliver 
Twist” (Mercury/Universal) by Nigerian atist D’Banj at No. 9.

–Paul Sexton, London

Doobie Brothers’ Michael McDonald Files 
Royalty Lawsuit Against Warner Music Group

King & Ballow’s Richard S. Busch continues his assault upon the major label 
tradition of paying standard artist royalties for downloads instead of a 50% li-
censing royalty. The attorney has filed a lawsuit on behalf of Doobie Brothers 
singer Michael McDonald against the Warner Music Group in the U.S. District 
Court of Middle Tennessee in Nashville.

The suit alleges that WMG has “failed to correctly account and to pay Mc-
Donald for masters licensed to third-part music downloaders.” The damages 
amount is to be determined by the suit, but the filing alleges that it is expected 
to exceed $500,000.

Busch began attacking the label royalty payment policies on behalf of Emi-
nem’s former production company, F.B.T. Productions. The company filed 
suits against Universal Music Group in 2007 and 2008 for alleged underpay-
ment of royalties. The suit argued that UMG should’ve treated sales of digital 
downloads and mastertones of Eminem’s music the same way it would treat 
a master license. In cases of a master license use, the artist and F.B.T. would 
be entitled to a royalty rate of 50% of net receipts, rather than the traditional 
12%-20% rate on retail sales of music.

A federal jury rejected F.B.T.’s claim, but an appellate court overturned the 
ruling and the U.S. Supreme Court last year declined UMG’s request to review 
the decision. Since then Busch has filed separate similar suits on behalf of 
the estate of Knack drummer Bruce Gary, Peter Frampton and Kenny Rogers.

This latest suit goes a step further by alleging a conspiracy among record 
labels to deprive artists of their proper royalties for the licensing of master re-
cordings for sale or distribution by third-party downloaders. The suit claims 
that the conspiracy could not exist if any one label accounted for and paid li-
censed download royalties correctly.

–Ed Christman, New York
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David Guetta scores his first No. 1 on Billboard’s Nielsen BDS-

based Mainstream Top 40 chart, as “Without You,” featuring 

Usher, rises 2-1. The song marks the French DJ/producer/

songwriter’s first leader on the list. He had previously peaked 

as high as No. 3 with “Sexy Chick,” featuring Akon, last year.

Guest Usher notches his second No. 1 after reigning for 

three weeks with “Yeah!,” featur-

ing Lil Jon and Ludacris, in 2004. 

He’d stopped just one spot short of 

the summit six times since then, 

most recently with “DJ Got Us Fal-

lin’ in Love,” featuring Pitbull, a 

year ago.

Also making news is Bruno 

Mars, who rises 12-9 with “It Will 

Rain,” from the Twilight Saga: 

Breaking Dawn: Part 1 soundtrack 

(which debuted on last week’s Bill-

board 200 at No. 4). The song marks 

Mars’ seventh top 10 in as many 

tries dating to his arrival last year 

as a featured vocalist on B.o.B’s 

No. 1-peaking “Nothin’ on You.” 

No other male artist has begun 

with as many consecutive top 10s 

on the survey.

MONDAYS = MOST ADDED: As of 

this issue of the Billboard Top 40 Up-

date, we now present the week’s Most 

Added mainstream top 40 titles each 

Monday. That’s the earliest labels and 

programmers have ever been afforded 

a  look  at  t he 

format’s most 

added songs—

the titles tally-

ing seven first-

time weekly plays, as detected by 

BDS. See the next page for this 

week’s top 10 Most Added titles, 

led by Lady Gaga’s “Marry the 

Night,” which registered 56 adds 

in the chart’s tracking week and 

debuts at No. 24.

EARLY BIRDS:  Because of 

Thanksgiving, look for your mid-

week Billboard Top 40 Update, 

helmed by editor Mike Stern and 

featuring a wealth of Billboard 

charts, a day early this week, when 

it arrives in your e-mail inbox 

Wednesday.

Usher, Guetta Get A No. 1;  

Most Added Moves To Mondays

  

David Guetta’s “Without You,” featuring 

Usher, marks Capitol’s first No. 1 by a lead 

male artist in the Mainstream Top 40 chart’s 

19-year history.
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three weeks with “Yeah!,” featur-

ing Lil Jon and Ludacris, in 2004. 
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Billboard adjusts the sales-to-airplay ratio on the 

Canadian Hot 100, Ali Slaight gives a lesson on 

chart success while still i
n school, and Montreal's 

High Dials come into their own. All th
is and more 

charts, analysis and industry news can be found 

by clicking onto the image below.
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and 24/7 industry news by typing mobile.billboard.biz 
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A new era appears to have 

dawned at Clear Channel Radio.

During the last month the 

company has shown a renewed 

focus on f lexing the muscle 

that comes with owning 850 

radio stations across the coun-

try, most recently in the form 

of a nationwide premiere of 

“You Da One,” the second sin-

gle from Rihanna’s Island Def 

Jam release, Talk That Talk.

The company coordinated 

a deal with management and 

the label to showcase the song 

on the 100-plus mainstream 

and rhythmic top 40 stations 

in Clear Channel’s portfolio be-

fore it was available to listeners 

on any other terrestrial station 

or digital platform.

“We want people to start to look at Clear Channel as both a great 

collection of individual stations and a network that works cohesively 

and can truly reach 241 million consumers,” C
lear Channel president 

of national programming platforms Tom Poleman says.

A BUsy MoNTH

Clear Channel’s new focus on its national capabilitie
s started at 

the end of October with what the company labeled a “reduction 

in force,” which included layoffs of programmers and talent at sta-

tions in many of the company’s 

smaller markets.

According to a company 

representative, the move was 

positioned as an effort to take 

better advantage of “assets and 

resources in those markets that 

their competitors don’t have.”

In most cases, those assets 

are what the company calls its 

“Premium Choice” content: 

format-specific programming 

syndicated to stations on a re-

gional and national basis like 

“On Air With Ryan Seacrest,” 

which is heard on a number of 

Clear Channel top 40 stations.

Immediately following the 

reduction in force came the an-

nouncement of a new national 

programming platforms team 

headed by Poleman, who says the division will “enable us to be even 

more relevant and effective for our audiences, partners and adver-

tisers, and build our national scale and reach by putting together 

products, events and relationships that nobody else can.”

Then, just a few weeks later, came the first example: the national 

premiere of a new song from a major artist.

WHy THIs oNe WAs  ‘DA oNe’

Like everything in radio, the impetus for a promotion like de-

Clear Channel showcases Promotional 

Power with Rihanna Premiere

Clear Channel recently world-premiered “you Da one,” 

the second single from Rihanna’s Island Def Jam 

release Talk That Talk, across its 100-plus mainstream 

and rhythmic top 40 radio stations.
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hT title
original artist

1 1 13 4 Somebody that i USed to Know
gotYE FEatUring KiMBra

2 2 13 we are yoUng
FUn. FEatUring JanEllE MonaE

3 4 9 drUnK on yoU
lUKE BrYan

4 3 34 Sexy and i Know it
lMFao

5 5 19 Stronger (what doeSn’t Kill yoU)
KEllY ClarKson

6 6 11 Climax
UsHEr

7 9 7 Call me maybe
CarlY raE JEPsEn

8 7 8 the motto
DraKE FEatUring lil WaYnE

9 10 10 SpringSteen
EriC CHUrCH

10 14 43 god gave me yoU
BlaKE sHElton

11 8 11 Somethin’ ‘boUt a trUCK
KiP MoorE

12 12 29 red Solo CUp
toBY KEitH

13 11 25 yoUng, wild & Free
snooP Dogg & WiZ KHaliFa FEatUring BrUno Mars

14 13 8 what maKeS yoU beaUtiFUl
onE DirECtion

15 17 59 dirt road anthem
Jason alDEan

16 15 6 boyFriend
JUstin BiEBEr

17 16 10 birthday CaKe
riHanna

18 18 3 payphone
Maroon 5 FEatUring WiZ KHaliFa

19 21 7 wild oneS
Flo riDa FEatUring sia

20 22 10 Faded
tYga FEatUring lil WaYnE

ringtones™
MAY
26

2012

compiled by

based on master ringtones sales data reported by Nielsen 
RingScan, a service of Nielsen mobileScan. chart endorsed by 
cTiA - The Wireless Association and mobile entertainment Forum

Carly Rae Jepsen’s debut single, “Call Me 
Maybe,” is the chart’s greatest gainer for the 
second consecutive week (9-7, up 10%). On 

the Billboard Hot 100 it holds strong at No. 4 
while touting Greatest Gainer/Airplay honors.
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artist  imprint/promotion label ce
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1 1 91 @ Danza KuDuro
don omar & lUcenZo YaniS/orFanato/maCHete/Umle

2 2 7 ai Se eu te Pego
michel telo pantannal/rGe./SonY mUSiC

3 3 2 HaSta Que Salga el Sol
don omar orFanato/maCHete/Umle

●4 5 123 i Know You want Me (Calle oCHo)
pitbUll Ultra  2

5 4 9 DuttY love
don omar Feat. natty natasha orFanato/maCHete/Umle

●6 6 5 Follow tHe leaDer
Wisin & yandel Feat. JenniFer lopeZ maCHete/Umle

●7 7 105 waKa waKa (tHiS tiMe For aFriCa)
shakira Feat. FreshlyGroUnd epiC/SonY mUSiC latin 1

●8 15 88 tHe antHeM
pitbUll Feat. lil Jon FamoUS artiSt/tVt

9 8 123 HiPS Don’t lie
shakira Feat. WycleF Jean epiC/SonY mUSiC latin

10 9 27 intentalo
3ballmty Feat. el bebeto y america sierra FonoViSa/Umle

11 11 80 Bon, Bon
pitbUll mr. 305/FamoUS artiSt/SonY mUSiC latin

12 13 28 BailanDo Por el MunDo
JUan maGan Feat. pitbUll & el cata SonY mUSiC latin

●13 14 37 ProMiSe
romeo santos Feat. Usher SonY mUSiC latin

14 10 8 aDDiCteD to You
shakira epiC/SonY mUSiC latin

15 12 123 loBa
shakira epiC/SonY mUSiC latin 0

R hot Digital songs™

q hot 100 airplay™ R country™
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artist imprint/promotion label ce

rt
.

1 1 13 3 SPringSteen
eric chUrch emi naSHVille 0

2 3 15 DrunK on You
lUke bryan Capitol naSHVille 0

3 2 8 eYeS oPen
taylor sWiFt lionSGate/UniVerSal repUbliC/biG maCHine

●4 7 12 gooD girl
carrie UnderWood 19/ariSta naSHVille 0

●5 5 20 SoMetHin’ ‘Bout a truCK
kip moore mCa naSHVille 0

6 4 2 Blown awaY
carrie UnderWood 19/ariSta naSHVille

7 6 13 FlY over StateS
Jason aldean broKen boW

●8 8 7 wanteD
hUnter hayes atlantiC/Wmn

9 9 18 over You
miranda lambert rCa 0

10 11 25 a woMan liKe You
lee brice CUrb 0

●11 12 12 even iF it BreaKS Your Heart
eli yoUnG band repUbliC naSHVille

●12 32 44 goD gave Me You
blake shelton Warner broS./Wmn 1

13 10 6 Feel liKe a roCK Star
kenny chesney & tim mcGraW bna

●14 19 12 (KiSSeD You) gooD nigHt
Gloriana emblem/Warner broS./War

15 16 35 i Don’t want tHiS nigHt to enD
lUke bryan Capitol naSHVille 1

R r&B/hip-hop™
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●1 — 1 1 no lie
2 chainZ Feat. drake DUFFle baG boYZ/DeF Jam/iDJmG

●2 3 6 MerCY
kanye West, biG sean, pUsha t, 2 chainZ G.o.o.D./DeF Jam/iDJmG

●3 9 3 wHiStle
Flo rida poe boY/atlantiC

4 2 3 worK HarD, PlaY HarD
WiZ khaliFa roStrUm/atlantiC

●5 — 1 i Believe i Can FlY
Jermaine paUl UniVerSal repUbliC

6 4 26 tHe Motto
drake Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC 1

7 1 2 BotH oF uS
b.o.b Feat. taylor sWiFt rebelroCK/GranD HUStle/atlantiC

8 5 12 So gooD
b.o.b rebelroCK/GranD HUStle/atlantiC 0

9 7 13 BirtHDaY CaKe
rihanna Srp/DeF Jam/iDJmG

●10 10 18 FaDeD
tyGa Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC

11 6 26 taKe Care
drake Feat. rihanna YoUnG moneY/CaSH moneY/UniVerSal repUbliC 1

12 8 12 CliMax
Usher rCa

13 12 6 Beez in tHe traP
nicki minaJ Feat. 2 chainZ YoUnG moneY/CaSH moneY/UniVerSal repUbliC

●14 17 7 CaSHin out
ca$hoUt baSeS loaDeD/epiC

15 13 25 raCK CitY
tyGa YoUnG moneY/CaSH moneY/UniVerSal repUbliC 1

R rock™
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1 1 23 5 SoMeBoDY  tHat i uSeD to Know
Gotye Feat. kimbra SampleS ‘n’ SeConDS/FairFaX/UniVerSal repUbliC 1

2 2 24 we are Young
FUn. Feat. Janelle monae FUeleD bY ramen/rrp  3

3 3 18 Drive BY
train ColUmbia 1

●4 — 1 99 ProBleMS
tony lUcca UniVerSal repUbliC

●5 — 1 YeSterDaY
adam leVine & tony lUcca UniVerSal repUbliC

●6 6 19 i won’t give uP
Jason mraZ atlantiC/rrp

7 5 54 ruMour HaS it
adele Xl/ColUmbia 1

●8 — 1 Free BirD
JUliet simms UniVerSal repUbliC

●9 10 13 everYBoDY talKS
neon trees merCUrY/iDJmG

10 7 35 ParaDiSe
coldplay Capitol 1

11 9 26 Set Fire to tHe rain
adele Xl/ColUmbia  3

●12 12 4 Burn it Down
linkin park Warner broS.

●13 — 1 volCano
damien rice Drm/VeCtor/Warner broS.

14 13 56 rolling in tHe DeeP
adele Xl/ColUmbia  6

15 11 31 SHaKe it out
Florence + the machine UniVerSal repUbliC

th
is

 
W

ee
k

la
st

 
W

ee
k

W
ee

ks
 

o
n

 c
h

t

title
artist imprint / promotion label ce

rt
.

1 1 18 4 SoMeBoDY  tHat  i  uSeD  to  Know
Gotye Feat. kimbra  SampleS ‘n’ SeConDS/FairFaX/UniVerSal repUbliC 1

●2 2 4 PaYPHone
maroon 5 Feat. WiZ khaliFa a&m/oCtone/interSCope

●3 3 12 Call Me MaYBe
carly rae Jepsen 604/SCHoolboY/interSCope 1

4 5 7 BoYFrienD
JUstin bieber SCHoolboY/raYmonD braUn/iSlanD/iDJmG 0

5 4 20 we are Young
FUn. Feat. Janelle monae FUeleD bY ramen/rrp 3

●6 7 13 StarSHiPS
nicki minaJ YoUnG moneY/CaSH moneY/UniVerSal repUbliC

●7 9 17 wilD oneS
Flo rida Feat. sia poe boY/atlantiC 1

8 6 13 wHat MaKeS You BeautiFul
one direction SYCo/ColUmbia 1

●9 15 6 DanCe again
JenniFer lopeZ Feat. pitbUll epiC

10 10 17 glaD You CaMe
the Wanted Global talent/merCUrY/iDJmG 1

●11 — 1 no lie
2 chainZ Feat. drake DUFFle baG boYZ/DeF Jam/iDJmG

12 11 17 Drive BY
train ColUmbia 1

●13 26 3 wHere Have You Been
rihanna Srp/DeF Jam/iDJmG

14 12 12 Feel So CloSe
calVin harris Ultra

●15 21 5 BaCK in tiMe
pitbUll mr. 305/polo GroUnDS/rCa

●16 — 1 99 ProBleMS
tony lUcca UniVerSal repUbliC

●17 — 1 turn to You (MotHer’S DaY DeDiCation)
JUstin bieber SCHoolboY/raYmonD braUn/iSlanD/iDJmG

18 13 10 SPringSteen
eric chUrch emi naSHVille 0

●19 25 9 BroKenHearteD
karmin epiC

20 18 11 DrunK on You
lUke bryan Capitol naSHVille 0

21 17 21 Stronger (wHat DoeSn’t Kill You)
kelly clarkson 19/rCa

●22 — 1 YeSterDaY
adam leVine & tony lUcca UniVerSal repUbliC

●23 24 6 MerCY
kanye West, biG sean, pUsha t, 2 chainZ G.o.o.D./DeF Jam/iDJmG

●24 27 15 ligHtS
ellie GoUldinG CHerrYtree/interSCope 0

●25 33 3 SCreaM
Usher rCa

th
is

 
W

ee
k

la
st

 
W

ee
k

W
ee

ks
 

o
n

 c
h

t

title
artist imprint / promotion label ce

rt
.

●26 38 8 too CloSe
aleX clare UniVerSal iSlanD/UniVerSal repUbliC

27 16 8 eYeS oPen
taylor sWiFt lionSGate/biG maCHine/UniVerSal repUbliC

●28 39 3 wHiStle
Flo rida poe boY/atlantiC

29 19 13 Part oF Me
katy perry Capitol 1

●30 30 19 i won’t give uP
Jason mraZ atlantiC/rrp

31 14 3 worK HarD, PlaY HarD
WiZ khaliFa roStrUm/atlantiC/rrp

●32 — 1 i Believe i Can FlY
Jermaine paUl UniVerSal repUbliC

33 28 26 tHe Motto
drake Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC 1

●34 — 1 tHe PraYer
christina aGUilera & chris mann UniVerSal repUbliC

35 29 16 ruMour HaS it
adele Xl/ColUmbia 1

36 8 2 BotH oF uS
b.o.b Feat. taylor sWiFt rebelroCK/GranD HUStle/atlantiC

●37 46 12 gooD girl
carrie UnderWood 19/ariSta naSHVille 0

●38 36 4 titaniuM
daVid GUetta Feat. sia WHat a mUSiC/aStralWerKS/Capitol

39 31 12 So gooD
b.o.b rebelroCK/GranD HUStle/atlantiC 0

40 35 12 SoMetHin’ ‘Bout a truCK
kip moore mCa naSHVille 0

41 34 12 BirtHDaY CaKe
rihanna Srp/DeF Jam/iDJmG

42 22 2 Blown awaY
carrie UnderWood 19/ariSta naSHVille

43 41 15 FaDeD
tyGa Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC

●44 — 1 Free BirD
JUliet simms UniVerSal repUbliC

45 42 11 FlY over StateS
Jason aldean broKen boW

●46 — 1 You raiSe Me uP
chris mann UniVerSal repUbliC

47 32 26 taKe Care
drake Feat. rihanna YoUnG moneY/CaSH moneY/UniVerSal repUbliC 1

48 37 11 CliMax
Usher rCa

●49 51 6 give Your Heart a BreaK
demi loVato HollYWooD

50 40 37 SexY anD i Know it
lmFao partY roCK/Will.i.am/CHerrYtree/interSCope 4
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1 1 12 6 we  are  Young
FUn. Feat. Janelle monae FUeleD bY ramen/rrp

●2 2 14 SoMeBoDY tHat i uSeD to Know
Gotye Feat. kimbra SampleS ‘n’ SeConDS/FairFaX/UniVerSal repUbliC

●3 4 13 wilD oneS
Flo rida Feat. sia poe boY/atlantiC

4 3 16 glaD You CaMe
the Wanted Global talent/merCUrY/iDJmG

●5 5 13 StarSHiPS
nicki minaJ YoUnG moneY/CaSH moneY/UniVerSal repUbliC

6 6 18 Stronger (wHat DoeSn’t Kill You)
kelly clarkson 19/rCa

●7 9 9 wHat MaKeS You BeautiFul
one direction SYCo/ColUmbia

8 7 13 Part oF Me
katy perry Capitol

9 8 9 ruMour HaS it
adele Xl/ColUmbia

●10 11 4 PaYPHone
maroon 5 Feat. WiZ khaliFa a&m/oCtone/interSCope

11 10 21 taKe Care
drake Feat. rihanna YoUnG moneY/CaSH moneY/UniVerSal repUbliC

●12 18 7 Call Me MaYBe
carly rae Jepsen 604/SCHoolboY/interSCope

●13 13 15 Drive BY
train ColUmbia

14 12 23 tHe Motto
drake Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC

15 14 25 Set Fire to tHe rain
adele Xl/ColUmbia

16 17 12 BirtHDaY CaKe
rihanna Feat. chris broWn Srp/DeF Jam/iDJmG

●17 21 13 DranK in MY CuP
kirko banGZ lmG/UnaUtHoriZeD/Warner broS.

18 16 13 Feel So CloSe
calVin harris Ultra

19 15 7 BoYFrienD
JUstin bieber SCHoolboY/raYmonD braUn/iSlanD/iDJmG

●20 23 12 FlY over StateS
Jason aldean broKen boW

21 19 11 CliMax
Usher rCa

●22 27 9 leave You alone
yoUnG JeeZy Feat. ne-yo Cte/DeF Jam/iDJmG

●23 26 12 uP!
loVerance StUDD liFe/interSCope

24 20 21 turn Me on
daVid GUetta Feat. nicki minaJ WHat a mUSiC/aStralWerKS/Capitol

25 24 34 we FounD love
rihanna Feat. calVin harris Srp/DeF Jam/iDJmG
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●26 32 11 SoMetHin’ ‘Bout a truCK
kip moore mCa naSHVille

27 22 14 over You
miranda lambert rCa naSHVille

●28 28 12 no HurrY
Zac broWn band SoUtHern GroUnD/atlantiC/biGGer piCtUre

●29 36 3 wHere Have You Been
rihanna Srp/DeF Jam/iDJmG

●30 31 11 gooD girl
carrie UnderWood 19/ariSta naSHVille

●31 44 3 SCreaM
Usher rCa

32 25 21 aSS BaCK HoMe
Gym class heroes Feat. neon hitch DeCaYDanCe/FUeleD bY ramen/rrp

●33 34 10 SPringSteen
eric chUrch emi naSHVille

●34 46 4 BaCK in tiMe
pitbUll mr. 305/polo GroUnDS/rCa

35 29 30 gooD Feeling
Flo rida poe boY/atlantiC

●36 37 14 Better tHan i uSeD to Be
tim mcGraW CUrb

●37 43 7 DrunK on You
lUke bryan Capitol naSHVille

●38 40 9 BroKenHearteD
karmin epiC

39 30 14 Banjo
rascal Flatts biG maCHine

●40 47 5 CaSHin’ out
ca$hoUt baSeS loaDeD/epiC

41 33 7 DanCe again
JenniFer lopeZ Feat. pitbUll epiC

42 42 55 PartY roCK antHeM
lmFao partY roCK/Will.i.am/CHerrYtree/interSCope

43 39 43 MoveS liKe jagger
maroon 5 Feat. christina aGUilera a&m/oCtone/interSCope

●44 51 11 You Don’t Know Her liKe i Do
brantley Gilbert ValorY

●45 49 6 Feel liKe a roCK Star
kenny chesney & tim mcGraW bna

46 45 24 Young, wilD & Free
snoop doGG & WiZ khaliFa Feat. brUno mars roStrUm/DoGGYStYle/atlantiC/rrp

47 50 10 anotHer rounD
Fat Joe Feat. chris broWn terror SQUaD

48 48 35 SexY anD i Know it
lmFao partY roCK/Will.i.am/CHerrYtree/interSCope

●49 53 5 FaDeD
tyGa Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC

50 41 16 DrinK on it
blake shelton Warner broS. naSHVille/Wmn
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●1 1 17 t at laSt
etta James CHeSS/mCa/Ume

●2 2 95 PriDe anD joY
steVie ray VaUGhan and doUble troUble epiC/leGaCY/SonY mUSiC

●3 3 110 BaD to tHe Bone
GeorGe thoroGood and the destroyers Capitol

●4 4 41 Blue on BlaCK
kenny Wayne shepherd band reVolUtion/repriSe/Warner broS.

●5 10 43 Soul Man
blUes brothers atlantiC/rHino

●6 — 1 tanK Full oF BlueS
dion blUe HoriZon VentUreS

7 6 123 tHe tHrill iS gone
b.b. kinG mCa/Ume

8 7 122 BooM BooM
John lee hooker abC/blUeSWaY/Ume

9 9 123 wHat’D i SaY (Part 1)
ray charles atlantiC/Warner StrateGiC marKetinG

10 5 60 SHelter Me
tab benoit With loUisiana’s leroUX telarC blUeS/ConCorD

●11 — 1 Steal awaY
etta James mUSCle SHoalS/GeFFen/Ume

12 11 113 lie to Me
Jonny lanG a&m/Ume

●13 13 95 texaS FlooD
steVie ray VaUGhan and doUble troUble epiC/leGaCY/SonY mUSiC

14 8 36 BrigHt ligHtS
Gary clark, Jr. Warner broS.

●15 21 3 going Down
Freddie kinG atlantiC/Warner StrateGiC marKetinG
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●1 1 12 9 StarSHiPS
nicki minaJ YoUnG moneY/CaSH moneY/UniVerSal repUbliC

●2 3 20 wilD oneS
Flo rida Feat. sia poe boY/atlantiC 1

●3 — 1 no lie
2 chainZ Feat. drake DUFFle baG boYZ/DeF Jam/iDJmG

●4 5 7 BaCK in tiMe
pitbUll mr. 305/polo GroUnDS/rCa

●5 6 6 MerCY
kanye West, biG sean, pUsha t, 2 chainZ G.o.o.D./DeF Jam/iDJmG

●6 10 3 wHiStle
Flo rida poe boY/atlantiC

7 4 3 worK HarD, PlaY HarD
WiZ khaliFa roStrUm/atlantiC/rrp

8 7 26 tHe Motto
drake Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC 1

9 2 2 BotH oF uS
b.o.b Feat. taylor sWiFt rebelroCK/GranD HUStle/atlantiC

10 8 12 So gooD
b.o.b  rebelroCK/GranD HUStle/atlantiC 0

●11 12 18 FaDeD
tyGa Feat. lil Wayne YoUnG moneY/CaSH moneY/UniVerSal repUbliC

12 9 26 taKe Care
drake Feat. rihanna YoUnG moneY/CaSH moneY/UniVerSal repUbliC 1

13 11 39 SexY anD i Know it
lmFao partY roCK/Will.i.am/CHerrYtree/interSCope 4

14 15 6 Beez in tHe traP
nicki minaJ Feat. 2 chainZ YoUnG moneY/CaSH moneY/UniVerSal repUbliC

15 14 63 PartY roCK antHeM
lmFao  partY roCK/Will.i.am/CHerrYtree/interSCope 6
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